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CONSUMER GOODS FUEL U.S. ECONOMIC RECOVERY 
ANNCR: 

THE SURGE IN CONSUMER BUYING IS REGARDED AS THE PRIME 
INDICATOR THAT THE PACE OF THE U.S. ECONOMIC RECOVERY IS 
ACCELERATING. VOA BUSINESS EDITOR FRANK FEINBERG HAS THIS 
BACKGROUND REPORT: 

VOICE: 

THERE IS A LAI! IN PHYSICS WHICH SAYS THAT EVERY ACTION 
PRODUCES AN EQUAL AND OPPOSITE REACTION, MANY ECONOMISTS 
AND CONSUMER GOODS COMPANIES BELIEVE THIS AXIOM WILL APPLY 
TO THE UwS. ECONOMY IN THE YEAR AHEAD. AFTER MONTHS OF 
RECESSION AND SHARP CUTBACKS IN CONSUMER BUYING RETAILERS 
SAY THERE IS A VERY LARGE PENTUP CONSUMER DEMAND, AND THIS 15S 
EVIDENT IN RISING SALES. 

THE RECESSION SQUEEZED THE MORE NUMEROUS MIODLE AND LOWER 
INCOME GROUPS THE HARDEST. AND THEIR REDUCED BUYING DEPRESSED 
THE OVERALL ECONOMY, CONSUMER GOODS FIRHS CUT BACK ON 
INVENTORIES, WHICH IN TURN RESULTED IN CUT BACKS IN 
MANUFACTURING AND LESS uOBS. 

BUT BEGINNING IN MID-1975 RETAIL SALES HAVE BEEN RISING. 
ITEMS RANGING FROM CLOTHING, JEWELRY, SPORTING GOODS, APPLIANCES, 
AUTOMOBILES. PRELININARY DATA INDICATE DECEMBER'S RETAIL 
SALES =~ EXCLUDING AUTOMOBILES -- TOTALED THIRTY-EIGHT THOUSAND 
MILLION DOLLARS -- FIFTEEN PER CENT OVER THE YEAR~EARLIER 
PERIOD, AND RETAIL EXECUTIVES FROM AROUND THE UNITED STATES 


ARE HOPEFUL THAT THIS UPYIARD TREND WILL CONTINUE. 
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THEY POINT OUT THAT CONSUMER BUYING POWER IS EXPANDING. 
PERSONAL DISPOSABLE INCOME -- MONEY ON HAND FOR SPET!DING -- 
HAS RISEN EIGHT PER CENT IN THE LAST SEVERAL MONTHS, WHILE 
INFLATION HAS SLOWED, CONSUMERS ARE LESS RESTRAINED IN THEIR 
BUYING, AS THEY SEE INFLATION ABATING, AND HAVE LESS CONCERN 
ABOUT POSSIBLE UNENPLOYHENT. THIS IS NOT TO MINIMIZE THE 
POTENTIAL THREAT FROM THESE ADVERSE FORCES. 8UT THEIR EFFECTS 
DEFINITELY HAVE LESSENED. AND CUSTOMERS ARE NOT HOLDING 
BACK AS MUCH ON PURCHASES AS THEY DID DURING THE RECESSION, 

THE NATIONAL RETAIL MERCHANTS ASSOCIATION THINKS CONSUMERS 
ARE RESUMING THEIR ROLE AS THE MAI-l DRIVING FORCE BEHIND THE 
U.S. ECONOMY, THE MERCHANTS SAY PEOPLE ARE MORE CONFIDENT 
THAT THE ECONONY IS HEADEO IN THE RIGHT DIRECTION, AND THIS 
SHOULD MEAN AN UPTURN IN CONSUMER OUTLAYS THROUGHOUT 1976. 
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